
From sunset photos in 
Punta Cana to party videos 
in Cancun, high schoolers 
today seem more focused on 

curating spring break trips for 
social media than on genuine 

enjoyment. The rise of sharing 
every vacation moment online has turned spring 
break into a performance, with the underlying 
aim of crafting an ideal digital image. This 
shift raises a central question: has the pressure 
to showcase experiences on social platforms 
overtaken spring break ’s true purpose — living 
in the moment and finding real joy?

The phenomenon that would later be 
known as "spring break" began in the mid-
1930s, when college swim coaches started a 
nationwide tradition of bringing their teams 
south to Fort Lauderdale for spring training. 
When other students on campus heard of this 
annual migration, they figured going to sandy 
tropical beaches would be a good way to spend 
their Easter breaks, too. Thus, the spring break 
movement grew throughout the next 20 years. By 
around 1960, local businesses in Fort Lauderdale 
took advantage of the droves of college kids 
vacationing by offering specials such as all-you-
can-drink beer for $1.50. This gave the city its 
reputation as a major destination for students 
looking to party during their spring break.

Eventually, spring break culture trickled 
down to the high school level, with mainstream 
media propelling spring break culture to the 
younger generations. Pretty soon, it wasn't just 
college students who were f locking down south 
but energetic high schoolers looking for a good 
time to party too.

But when it came to the spirit of spring break 
back then, it seemed like there was something 
different in the air. The point wasn't to create a 
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post or manage perceptions, but to truly let loose 
and enjoy yourself without fear of being recorded 
and judged online. With Gen Z, this original 
sentiment feels lost, as fear of social scrutiny and 
the desire to avoid being labeled as "cringe" keep 
people from embracing the genuine, spontaneous 
fun that made spring break magical.

Additionally, without modern technology like 
smartphones, people in those days could be in 
the moment and focus on what was happening 
in person, rather than on screens. No one was 
stressing over what pictures to upload on their 
social media accounts or what other people were 
doing on their spring breaks. Whether we intend 
to or not, social media breeds comparison and 
contempt, which are definitely not ingredients in 
the recipe for a chill break from the stress and 
expectations we strive to escape during spring 
break.

For generations, spring break has been a 
hiatus from reality and a dive into fun and 
chill atmospheres. However, because of the 
introduction of modern technology over the past 
few decades, the true meaning of spring break 
has slowly been chipped away from Gen Z and 
turned more into a way to prove to followers 
that you had a good time, rather than actually 
having a good time for yourself in the moment. 
While you can still use social media to upload 
memories of your spring break to share with your 
friends and family, it’s important not to let that 
consume or dictate your actual trip. Remember 
to enjoy yourself and to do things that you want 
to do, regardless of whether they look “aesthetic” 
enough for your Instagram or TikTok pages. 
Maybe by trying to make a change to focus on 
the f leeting present rather than the fake reality 
of social media, we can restore the aspects of 
spring break that generations before us enjoyed 
for decades.
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Gen Z's spring break
Living in pictures or living in the moment?


